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Federagenti launches "we take care" campaign 

 

Highlights that measures have been taken in Italy necessary to safeguard nautical tourism 

from the risk Coronavirus 

 

The Federation of Italian Maritime Agents has launched the "We take care" 

communication campaign to demonstrate, data and procedures in hand, as well as through 

standardization of Maritime Health procedures the most effective measures have been put in 

place to ensure that passengers and crew of large tourist boats enjoyment of italy's beauties, 

with a reduction in the risks resulting from the worldwide spread of coronavirus. 

 

"We take care ," explained the President of the Yacht by Federagenti, Giovanni Gasparini - 

means that the agents Italian seafarers will take care, even more what has already happened 

in the past and happens normally, through a service of excellence, the well-being of our 

guests, that is, passengers and crews who choose Italy as a favourite tourist destination." 

 

"No one," Gasparini said, "denies the existence coronavirus emergency. Italy, as it will come 

to light clearly in the coming weeks, he had the merit of not hiding your data and carrying 

out the checks, focusing on the transparency to get out of the health crisis as soon as 

possible." Gasparini pointed out that it is precisely for this reason that ports, tourist navies 

and the entire Italian supply chain hospitality to the big boats count to be found ready, much 

more than others, with the appointment of the season Summer.  

 

 


